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Vendor Number: V00022401
Kivvit, LLC

608 612 Cookman Avenue
Asbury Park, NJ 07712
njstart@kivvit.com
732-280-9600

Vendor Alternate ID: V0002240100

Remit Address:
Yuri  Samovalov
222 W Merchandise Mart Plaza
Chicago, IL 60654
US

Email: accounting@kivvit.com
Phone Number: 

P.O. Date: 12/23/2020

Blanket Order Number

19-PROSV-00703:5

SHOW THIS NUMBER ON ALL
PACKAGES, INVOICES AND

SHIPPING PAPERS.

S
H
I
P

T
O

 -DOH H&A Building - Central Receiving
Warehouse Rear Loading Dock, Basement Rm 8
369 South Warren Street
Trenton, NJ 08608
US
Email
Phone: 

INVOICES: Direct invoices in DUPLICATE to the address shown above. TERMS
AND CONDITIONS set forth in our Bid or Quotation, on the reverse side hereof or
incorporated herein by reference become a part of this order.

B
I
L
L

T
O

DOH M&A Accounting & Procurement Unit
H & A Building, 7th Fl, PO BOX 360
Trenton, NJ 08625-0360
US
Email
Phone: 

Payment Terms: Not Applicable

Shipping Terms:

Freight Terms:

Delivery Calendar Day(s) A.R.O.: 0Solicitation (Bid) No.:

V
E
N
D
O
R

ATTN: Contact  at 

Agency Ref. # RT 118073

State of New Jersey
New Jersey Department of Health

Management and Administration (4210)

Release Purchase Order
T3067 Statewide Advertising and Public Relations Services

Item # 1
Class-Item 915-03

President - All Inclusive Hourly Rate,  Statewide COVID-19 Testing, Contact Tracing and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

10.00 Net$ 150.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 1,500.00

LN/FY/Account Code Dollar Amount
1/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 1,500.00
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Item # 2
Class-Item 915-03

Senior Account Executive - All Inclusive Hourly Rate, Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

143.00 Net$ 150.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 21,450.00

LN/FY/Account Code Dollar Amount
2/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 21,450.00

Item # 3
Class-Item 915-03

Senior Account Executive (Translation) - All Inclusive Hourly Rate, Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

65.00 Net$ 150.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 9,750.00

LN/FY/Account Code Dollar Amount
3/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 9,750.00

Item # 4
Class-Item 915-03

Account Executive - All Inclusive Hourly Rate, Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

135.00 Net$ 90.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 12,150.00

LN/FY/Account Code Dollar Amount
4/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 12,150.00

Item # 5
Class-Item 915-03

Comptroller - All Inclusive Hourly Rate, Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

10.00 Net$ 90.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 900.00

LN/FY/Account Code Dollar Amount
5/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 900.00
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Item # 6
Class-Item 915-03

Administrative Support - All Inclusive Hourly Rate, Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

90.00 Net$ 90.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 8,100.00

LN/FY/Account Code Dollar Amount
6/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 8,100.00

Item # 7
Class-Item 915-03

Creative Copy Director - All Inclusive Hourly Rate, Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

180.00 Net$ 150.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 27,000.00

LN/FY/Account Code Dollar Amount
7/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 27,000.00

Item # 8
Class-Item 915-03

Senior Production Director - All Inclusive Hourly Rate, Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

208.00 Net$ 150.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 31,200.00

LN/FY/Account Code Dollar Amount
8/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 31,200.00

Item # 9
Class-Item 915-03

Production Media Director - All Inclusive Hourly Rate, Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

247.00 Net$ 150.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 37,050.00

LN/FY/Account Code Dollar Amount
9/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 37,050.00
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Item # 10
Class-Item 915-03

Copywriter - All Inclusive Hourly Rate, Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

111.00 Net$ 90.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 9,990.00

LN/FY/Account Code Dollar Amount
10/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 9,990.00

Item # 11
Class-Item 915-03

Graphic Designer - All Inclusive Hourly Rate,  Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

220.00 Net$ 90.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 19,800.00

LN/FY/Account Code Dollar Amount
11/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 19,800.00

Item # 12
Class-Item 915-03

Media Buying Fee (1%), Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Net$ 49,635.24 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 49,635.24

LN/FY/Account Code Dollar Amount
12/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 49,635.24

Item # 13
Class-Item 915-03

Commission (2.75%), Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Net$ 136,496.91 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 136,496.91

LN/FY/Account Code Dollar Amount
13/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 136,496.91
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Item # 14
Class-Item 915-03

Research, Statewide COVID-19 Testing, Contact Tracing, and App Campaign

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Net$ 52,000.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 52,000.00

LN/FY/Account Code Dollar Amount
14/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 52,000.00

Item # 15
Class-Item 915-03

Digital Media Plan, Statewide COVID-19 Testing, Contact Tracing, and App Campaign:  Snapchat $108,764.43, Reddit $87,140.87, Twitch
$90,471.16, Apple Store $61,813.71, Facebook and Instagram $360,810.42,  Display $87,995.11, Preroll $71,996.00, Location based Display-
Video IP $110,915.74, NJ.com $55,996.89, CTV-OTT $111,993.78, Twitter $121,174.22, YouTube $78,428.02, and SEM $95,657.54

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Net
$ 1,443,157.89

0.00 % $ 0.00 $ 0.00 $ 0.00 $ 1,443,157.89

LN/FY/Account Code Dollar Amount
15/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 1,443,157.89

Item # 16
Class-Item 915-03

Radio Plan:  Statewide COVID-19 Testing, Contact Tracing, and App campaign,  AAPI Radio $80,000, AA radio $292,500.00, Latinx Radio
$120,000.00, and General Market $90,000.00

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Net$ 582,500.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 582,500.00

LN/FY/Account Code Dollar Amount
16/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 582,500.00

Item # 17
Class-Item 915-03

Univision, Statewide COVID-19 testing, Contact Tracing, and App Campaign - Digital $194,000, TV $196111.00, and Radio $103,080.00

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Net$ 493,191.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 493,191.00

LN/FY/Account Code Dollar Amount
17/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 493,191.00
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Item # 18
Class-Item 915-03

OOH Plan:   Statewide COVID-19 Testing, Contact Tracing, and App Campaign  - Bus Kings $33015.64, Rail Stations $45,984.36, LinkNWK
$5,500.00, Billboards $90,000

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Net$ 174,500.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 174,500.00

LN/FY/Account Code Dollar Amount
18/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 174,500.00

Item # 19
Class-Item 915-03

TV Plan:  Statewide COVID-19 Testing, Contact Tracing, and App Campaign - Baseline $580,000.00 and Broadcast $1,638,175.00

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Net
$ 2,218,175.00

0.00 % $ 0.00 $ 0.00 $ 0.00 $ 2,218,175.00

LN/FY/Account Code Dollar Amount
19/21/20-100-S5CM-  -126-2001-3825-  -        -1129 $ 2,218,175.00

TOTAL: $ 5,328,546.04

APPROVED

By:

Phone#:

BUYER

TAX: $ 0.00

FREIGHT: $ 0.00
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Vendor Number: V00022401
Kivvit, LLC

608 612 Cookman Avenue
Asbury Park, NJ 07712
njstart@kivvit.com
732-280-9600

Vendor Alternate ID: V0002240100

Remit Address:
Yuri  Samovalov
222 W Merchandise Mart Plaza
Chicago, IL 60654
US

Email: accounting@kivvit.com
Phone Number: 

P.O. Date: 4/20/2021

Blanket Order Number

19-PROSV-00703:6

SHOW THIS NUMBER ON ALL
PACKAGES, INVOICES AND

SHIPPING PAPERS.

S
H
I
P

T
O

55 North Willow Street
TRENTON , NJ 08608
US
Email: 
Phone: 

INVOICES: Direct invoices in DUPLICATE to the address shown above. TERMS
AND CONDITIONS set forth in our Bid or Quotation, on the reverse side hereof or
incorporated herein by reference become a part of this order.

B
I
L
L

T
O

DOH M&A Accounting & Procurement Unit
H & A Building, 7th Fl, PO BOX 360
Trenton, NJ 08625-0360
US
Email: Accounting-FinSvs@doh.nj.gov
Phone: 

Payment Terms: Not Applicable

Shipping Terms:

Freight Terms:

Delivery Calendar Day(s) A.R.O.: 0

20-100-4210-  -132-2001-3825-  -        -COVDAccount Code:

Solicitation (Bid) No.:

V
E
N
D
O
R

ATTN: Contact  at 

Agency Ref. # RT 119417

State of New Jersey
New Jersey Department of Health

Management and Administration (4210)

Release Purchase Order
T3067 Statewide Advertising and Public Relations Services

Item # 1
Class-Item 915-03

President - All Inclusive Hourly Rate, COVID-19 Testing Public Awareness Campaign extension thru June  2021

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

5.00 HOUR$ 150.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 750.00

LN/FY/Account Code Dollar Amount
1/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 750.00
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Item # 2
Class-Item 915-03

Senior Account Executive - All Inclusive Hourly Rate  COVID-19 Testing Public Awareness Campaign Extension thru June  2021

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

150.00 HOUR$ 150.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 22,500.00

LN/FY/Account Code Dollar Amount
2/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 22,500.00

Item # 3
Class-Item 915-03

Senior Account Executive - All Inclusive Hourly Rate,  COVID-19 Testing Public Awareness Campaign Extension thru June  2021

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

50.00 HOUR$ 150.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 7,500.00

LN/FY/Account Code Dollar Amount
3/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 7,500.00

Item # 4
Class-Item 915-03

Comptroller - All Inclusive Hourly Rate, COVID-19 Testing Public Awareness Campaign Extension thru June  2021

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

15.00 HOUR$ 90.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 1,350.00

LN/FY/Account Code Dollar Amount
4/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 1,350.00

Item # 5
Class-Item 915-03

Administrative Support - All Inclusive Hourly Rate,  COVID-19 Testing Public Awareness Campaign Extension thru June  2021

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

140.00 HOUR$ 90.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 12,600.00

LN/FY/Account Code Dollar Amount
5/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 12,600.00
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Item # 6
Class-Item 915-03

Creative Copy Director - All Inclusive Hourly Rate, COVID-19 Testing Public Awareness Campaign Extension thru June  2021

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

40.00 HOUR$ 150.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 6,000.00

LN/FY/Account Code Dollar Amount
6/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 6,000.00

Item # 7
Class-Item 915-03

Senior Production Director - All Inclusive Hourly Rate, COVID-19 Testing Public Awareness Campaign Extension thru June  2021

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

150.00 HOUR$ 150.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 22,500.00

LN/FY/Account Code Dollar Amount
7/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 22,500.00

Item # 8
Class-Item 915-03

Graphic Designer - All Inclusive Hourly Rate, COVID-19 Testing Public Awareness Campaign Extension thru June  2021

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

120.00 HOUR$ 90.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 10,800.00

LN/FY/Account Code Dollar Amount
8/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 10,800.00

Item # 9
Class-Item 915-03

Media Buying Fee (1%) - COVID-19 Testing Public Awareness Campaign Extension thru June  2021

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Each$ 45,582.13 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 45,582.13

LN/FY/Account Code Dollar Amount
9/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 45,582.13
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Item # 10
Class-Item 915-03

Commission (2.75%), COVID-19 Testing Public Awareness Campaign Extension thru June  2021

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Each$ 125,350.84 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 125,350.84

LN/FY/Account Code Dollar Amount
10/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 125,350.84

Item # 11
Class-Item 915-03

Digital Media Plan - COVID-19 Testing Public Awareness Campaign Extension thru June  2021, Snapchat $168,500 - Reddit $152,000 - Twitch
$157,000 - Facebook and Instagram $782,500 - Mobile Location Based Display $64,500 - Native Display $165,500 - Digital Radio $154,000 -
NJ.com $162,500 - CTV/OTT $250,000 - You Tube $268,500 - SEM $175,000

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Each
$ 2,500,000.00

0.00 % $ 0.00 $ 0.00 $ 0.00 $ 2,500,000.00

LN/FY/Account Code Dollar Amount
11/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 2,500,000.00

Item # 12
Class-Item 915-03

Radio Plan, COVID-19 Testing Public Awareness Campaign Extension thru June  2021,   AAPI Radio $115,000 - AA Radio $375,000 - Latinx Radio
$175,000

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Each$ 665,000.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 665,000.00

LN/FY/Account Code Dollar Amount
12/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 665,000.00

Item # 13
Class-Item 915-03

Univision , COVID-19 Testing Public Awareness Campaign Extension thru June  2021, Digital $225,000 - Radio $175,000

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Each$ 400,000.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 400,000.00

LN/FY/Account Code Dollar Amount
13/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 400,000.00
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Item # 14
Class-Item 915-03

OOH Plan, COVID-19 Testing Public Awareness Campaign Extension thru June  2021, Transit $129,612.51 - Bil boards $268,600

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Each$ 398,212.51 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 398,212.51

LN/FY/Account Code Dollar Amount
14/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 398,212.51

Item # 15
Class-Item 915-03

TV Plan, COVID-19 Testing Public Awareness Campaign Extension thru June  2021, Addressable Cable - NYC (NJ Homes Only) $235,000 - Linear
Cable - NYC (NJ Homes Only) $275,000 - Linear Cable - PHL (NJ Homes Only) $85,000

Quantity UOMUnit Price Discount %
Total Discount

Amt.
Tax Rate

Tax Amount
Freight Total Cost

1.00 Each$ 595,000.00 0.00 % $ 0.00 $ 0.00 $ 0.00 $ 595,000.00

LN/FY/Account Code Dollar Amount
15/21/20-100-4210-  -132-2001-3825-  -        -COVD $ 595,000.00

TOTAL: $ 4,813,145.48

APPROVED

By:

Phone#:

BUYER

TAX: $ 0.00

FREIGHT: $ 0.00



Vendor Proposal for A Statewide COVID‐19 Testing and Contact Tracing Public 

Awareness Campaign 

  
New Jersey continues its efforts to stop the spread of COVID-19. Testing is widely available to 
all, and the state has expanded its contact tracing workforce and efforts to reach those exposed 
to the virus. However, after months of living with new coronavirus restrictions and practices, 
New Jerseyans, like many around the world, seem to be tired of taking precautions and appear 
to be experiencing “pandemic fatigue” or “burnout.” 
  
The recent increase in new cases indicates that despite the state’s efforts, there continues to be 
resistance to adhering to critical components of the COVID-19 fight such as wearing masks, 
adhering to social distancing, and answering the call from contact tracers. Particularly, young 
adults (age 18-29) and other adults age 30-49 have been challenging groups to reach on 
messaging. 
  
The state is undertaking a public awareness multichannel, multilingual campaign with particular 
emphasis on network TV in Philadelphia and New York to: 

● increase messaging for individuals and communities on the critical need to get tested for 
COVID 19; 

● stress the importance of responding to calls from contact tracers; 
● include a strong emphasis on mask wearing, social distancing incorporating the new 

CDC guidelines, hand washing, avoiding gatherings and other COVID mitigation 
strategies, and, 

● educate the public on the app and encourage downloading the COVID Alert NJ app. 
  
Testing messaging must explain the importance of getting tested, widespread availability and 
accessibility of free tests even for residents who do not have insurance. Contact tracing 
messaging must stress the importance of not only answering the call but sharing information on 
close contacts to help protect other community members and stop the spread of the virus. An 
important tool as part of our contact tracing efforts is the state’s COVID Alert NJ exposure 
notification app, which protects data and privacy, will not track locations or collect personal 
information, and shares technology with Pennsylvania, New York and Delaware, meaning that 
the apps all work together. The greater the participation, the more effective COVID Alert NJ will 
be. 
  
The target audience is the general public, and in particular populations in congregate settings 
including students and staff at New Jersey’s higher education institutions; K-12 students and 
staff in public and private schools; home health care workers; front-line and essential workers 
including food service, cashiers, delivery workers, transportation and warehouse workers; and, 
in addition, culturally diverse, under resourced populations including Latinx, African American, 
and Asian and Pacific Islander communities.  While the campaign will be statewide, the initial 
focus shall include counties that have seen an increase in COVID-19 cases in the last several 



weeks: Ocean, Monmouth, Middlesex, Union (particularly Elizabeth), Hudson (particularly 
Jersey City), Essex (particularly Newark) and Bergen. 
  
The Vendor must use the Department’s existing slogan (For each other, for us all), logo and 
hashtag, and drive traffic to covid19.nj.gov.  The Department will assist in messaging and 
materials for the campaign, but the vendor shall develop new creatives for this phase of the 
campaign, which must align with the feel of the previous campaign.  The Vendor shall also 
develop specific messaging/creatives that address adhering to safeguards and precautions 
through the holidays. 
  
The campaign must state expected impressions and/or expected measurable impact on 
increasing testing, participation in contact tracing and downloads of the COVID Alert NJ app. 
The campaign must offer a multimedia/multilingual mix that best reaches the audience it is 
intended for including: 
  

● Network TV in New York/Philadelphia and cable ads, including local English and 
Spanish cable (with a large Spanish-speaking viewership), and TV Asia to best reach 
our audiences; streaming TV ads. As an example – ads with people of all ages 
explaining why they wear a mask. Proposal must include estimated reach and 
demographics; 

● Radio ads which include radio networks such as Townsquare Media Network and other 
networks; African American radio stations/networks; Hispanic and Asian radio in the 
NJ/Philadelphia/NYC markets; as well as digital display ads on radio sites. Proposal 
must include estimated reach and demographics; 

● Digital transit ads in English and Spanish for bus, rail, light rail stations and platforms, 
and estimates of potential audience reach; 

● Other opportunities for digital display ads, particularly on sites reaching multicultural 
audiences, and include estimated impressions and demographics; 

● Social media and digital ads in multiple languages (Spanish, Chinese, Portuguese, 
Tagalog, Italian, Korean, Gujarati, Polish, Hindi, and Arabic) that can reach special 
populations most at risk for COVID-19 and on platforms including Facebook, Twitter, 
Instagram, Snapchat, TikTok etc. Proposal must include estimated reach and 
demographics; 

● Digital/static billboards statewide in key high traffic areas and must include potential 
reach; 

● Infographics, posters and flyers in multiple other languages (Spanish, Chinese, 
Portuguese, Tagalog, Italian, Korean, Gujarati, Polish, Hindi, and Arabic), that can be 
distributed to health centers, testing sites and other key locations in targeted areas; 

● Preparing a toolkit with ad materials to share with key stakeholders 
  
Weekly updates on metrics shall be provided with the potential to update messaging as needed, 
with a final report at the conclusion of the campaign. The proposal should also show examples 
of previous campaigns and metrics reached. 
  



For specific expertise in reaching underserved populations/communities of color, the vendor 
proposal can include subcontracting with a minority-owned firm. 
  
The ad buy must be for eight weeks, beginning approximately the first week of November 
through December. 
  
Proposals must be received by Noon, EST, Friday, October 30, 2020. If you are not 
interested in bidding, please send an email response indicating that you will not bid. 
  
The Department of Health will evaluate Vendor proposals based on the Vendors overall 
technical approach and plans to meet the requirements of this project Scope of Work. This 
narrative should convince the Department that the Vendor understands the objectives that the 
Scope of Work is intended to meet, the nature of the required work and the level of effort 
necessary to successfully complete the project.  Vendor proposals will also be evaluated on the 
audience expected to be reached and the mix of platforms used to reach them. 
 













































 

 

 
KIVVIT  

	
March	25,	2021	
	
	
New	Jersey	Department	of	Health	
Attn 	
Deputy	Director,	Office	of	Communications	
Management	and	Administration		
369	South	Warren	Street	
Trenton,	NJ	08608	
	
	
Re:	Extension	of	Testing,	Masking,	Tracing	Campaign	
	
Dear	 :	
	
Kivvit	would	like	to	offer	a	quote	to	the	New	Jersey	State	Department	of	Health	
extending	the	term	of	the	Statewide	COVID-19	Testing	and	Contact	Tracing	Public	
Awareness	Campaign	for	an	additional	three	months	to	terminate	on	June	30,	2021	
and	a	cost	of	$5,000,000.00.		
	
The	multichannel,	multilingual	public	awareness	and	education	campaign	will:	
	

• increase	messaging	for	individuals	and	communities	on	the	critical	need	to	
get	tested	for	COVID	19;	and	

• stress	the	importance	of	responding	to	calls	from	contact	tracers.	
	
The	campaign	will	offer	a	multimedia/multilingual	mix	that	best	reaches	the	target	
audiences	determined	by	NJDOH	and	will	include:			
	

• Streaming	TV	ads;	and	network	TV	and	cable	ads,	including	local	English	
and	Spanish	cable	(with	a	large	Spanish-speaking	viewership),	and	TV	
Asia	to	best	reach	our	audiences;	

• Radio	ads	which	include	radio	networks	such	as	Townsquare	Media	
Network	and	other	networks;	African	American	radio	stations/networks;	
Hispanic	and	Asian	radio	in	the	NJ/Philadelphia/NYC	markets;	as	well	as	
digital	display	ads	on	radio	sites;	

• Digital	transit	ads	in	English	and	Spanish	for	bus,	rail,	light	rail	stations	
and	platforms;	

• Digital	display	ads,	particularly	on	sites	reaching	multicultural	audiences;	








