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CODE OF ETHICS FOR VENDORS 
 

 
The New Jersey Housing and Mortgage Finance Agency (HMFA or Agency) considers the 
maintenance of public trust and confidence essential to its proper functioning, and accordingly has 
adopted this Code of Ethics for Vendors.  Vendors who do business with HMFA must avoid all 
situations where proprietary or financial interests, or the opportunity for financial gain, could lead 
to favored treatment for any organization or individual.  Vendors must also avoid circumstances 
and conduct which may not constitute actual wrongdoing, or a conflict of interest, but might 
nevertheless appear questionable to the general public, thus compromising the integrity of the 
Agency. 
 
This Code is based upon the principles established in Executive Order 189 (Kean, 1988), ethical 
standards established by the HMFA pursuant to N.J.A.C. 5-80-18.8, and laws governing the 
Executive Commission on Ethical Standards, N.J.S.A. 52:13D-12 et seq., which, while not strictly 
applicable to contractors, provide general guidance in this area.  Also, this code has been 
established pursuant to the authority embodied in N.J.S.A. 55:14K-1 et seq., and for good cause. 
 
This Code of Ethics will be made part of each Request for Proposal (RFP) issued by the Agency 
and will be attached to every contract and agreement to which HMFA and, to the extent feasible, 
to all those parties anticipating doing business with the Agency. 
 
1. No person shall pay, offer to pay, or agree to pay, either directly or indirectly, any fee, 

commission, compensation, gift, gratuity, or other thing of value of any kind to any Agency 
member or employee or to any member of the immediate family, as defined by N.J.S.A. 
52:13D-13 (i), of any such member or employee, or to any partnership, firm, or corporation 
with which such member, employee or member of their immediate family is employed or 
associated, or in which such member or employee has an interest within the meaning of 
N.J.S.A. 52:13D-13 (g). 

 
Note: This section would permit an HMFA officer or employee to accept food or refreshment of 

relatively low monetary value provided during the course of a meeting, conference or other 
occasion where the employee is properly in attendance (for example, coffee, danish, tea or 
soda served during a conference break).  Acceptance of unsolicited advertising or 
promotional material of nominal value (such as inexpensive pens, pencils or calendars) 
would also be permitted. 

 
2. No person may, directly or indirectly, undertake any private business, commercial or 

entrepreneurial relationship with, whether or not pursuant to employment, contract or other 
agreement, express or implied, or sell any interest in such person to, any Agency member 



 
 

employee having any duties or responsibilities in connection with the purchase, acquisition 
or sale of any property or services by or to the Agency.  No person may, directly or 
indirectly, undertake any private business, commercial or entrepreneurial relationship with, 
whether or not pursuant to employment contract or other agreement, express or implied, or 
sell any interest in such person to any individual, firm or entity with which such member 
or employee is employed or associated or has an interest within the meaning of N.J.S.A. 
52:13D-13 (g).  Any relationships subject to this provision shall be reported in writing 
forthwith to the Executive Commission on Ethical Standards, which may grant a waiver of 
this restriction upon application of the member or employee upon a finding that the present 
or proposed relationship does not present the potential, actuality or appearance of a conflict 
of interest. 

 
3. No person shall influence, or attempt to influence or cause to be influenced, any Agency 

member or employee in his/her official capacity in any manner which might tend to impair 
the objectivity or independence of judgment of said member or employee. 

 
4. No person shall cause or influence, or attempt to cause or influence, any Agency member 

or employee to use, or attempt to use, his/her official position to secure unwarranted 
privileges or advantages for the person or any other individual or entity. 

 
5. All persons shall report to the Attorney General of New Jersey and the Executive 

Commission on Ethical Standards the solicitation of such persons of any fee, commission, 
compensation, gift, gratuity or other thing of value by an Agency member or employee.  
Any questions as to what is or is not acceptable or what constitutes proper conduct for an 
HMFA officer or employee should be referred to the HMFA Ethics Liaison Officer or 
his/her designee. 

 
6. This code is intended to augment, not to replace, existing administrative orders and the 

current HMFA Code of Ethics. 
 
Agency or HMFA is defined as the New Jersey Housing and Mortgage Finance Agency. 
 
Immediate Family is defined as a person’s spouse, child, parent, or sibling residing in the same household.  
N.J.S.A. 52:13D-13 (i). 
 
Vendor is defined as any general contractor, subcontractor, consultant, person, firm, corporation or 
organization engaged in or seeking to do business with HMFA. 
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 CODE OF ETHICS FOR VENDORS 
 
 
 
This is to acknowledge that I received and read the New Jersey Housing and Mortgage Finance 
Agency’s Code of Ethics, and I understand the terms of the Code of Ethics. 
 
 
 
______________________________________                ______________________________ 
Name of Firm             (Please print or type)                               Date 
 
 
 
_________________________________________                      _________________________________ 
Officer’s Name           (Please print or type) Title 
 
 
 
______________________________________ 
Signature 
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