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Agenda 

1.) Place your events in local/regional calendars 
2.) Identify opportunities for earned media
3.) Own your online presence with free tools
4.) Put a twist on your programming
5.) Build a robust social media presence
6.) Link your attraction to others nearby, be on tourism 
websites 
7.) Train your docents to cross promote
8.) Outreach to groups
9.) Encourage reviews on Yelp, Trip Advisor, Google
10.) Make it easy to buy at your historic site



Who is this 
session for?  
Volunteer run 
sites!



Learning 
objectives 

1.Quickly identify 
and create 

effective social 
content from 

existing resources. 

2.Use free online 
tools to create 
websites, flyers 

and gather reviews 
of your site to take 

charge of your 
online presence. 

3.How to reach 
out to writers, 
bloggers, and 
press outlets 
effectively.

4.Find new visitors 
by looking to 

groups and adding 
creative twists to 

your 
programming.



1.) Place your 
events in 
local/regional 
calendars 



Sample Event Calendars



2.) Identify 
opportunities 
for earned 
media 



Samples of Earned Media



3.) Own your online presence with free tools 



Samples of visitor info pages



4.) Put a twist 
on your 
programming 



Samples 



5.) Build a 
social media 
presence 



Samples of social media pages 



6.) Link your attraction to others; 
be on tourism websites 



Samples  of 
tourism websites  





7.) Train your docents to make referrals 
to other sites



Samples of rack cards 



Samples • Joint projects to promote many sites 



8.) Outreach to 
groups 



Samples of groups 



9.) Encourage reviews Yelp, Google, Trip Advisor



Samples of review sites  



10.) Make it easy 
to buy at your 
site 



Samples 



Questions for us?



Keep in touch!

Emily Manz 
President 

EMI Strategy 
102 Bloomfield Avenue
Newark,  New Jersey 07104 

646 856 9076 
Emily@emistrategy.com 

Donna Ann Harris
Principal

Heritage Consulting Inc. 
422 South Camac Street 
Philadelphia PA 19147

267 215 5444
Heritageconsultinginc@gmail.com
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