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Heritage tourism represents an integral part 
of the New Jersey economy. New Jersey has 
a rich history that includes Native American 
archaeological sites, agricultural and industrial 
buildings, museums, three centuries of residential 
buildings, schools and halls, parks, and theaters. 
Many of these heritage sites are available to the 
public, including hundreds that are interpreted as 
historical destinations or contribute to the tourism 
economy.

The full economic importance of heritage 
tourism in New Jersey includes spending by 
visitors to heritage sites (both on- and off-site), 
which sustains thousands of jobs and generates 
millions in state and local tax receipts.  By 
measuring the economic impact of the heritage 
tourism economy, the New Jersey Historic 
Trust (NJHT) can inform decisions regarding 
the funding and prioritization of the sector’s 
development and can also carefully monitor its 
successes and future needs.

The full economic importance of heritage tourism 
was first quantified in Tourism Economics’ 2013 

INTRODUCTION
RESEARCH OVERVIEW

economic impact analysis.  Tourism Economics 
conducted an updated analysis of New Jersey’s 
heritage tourism economy, which included 
detailed economic and fiscal impacts for 2019 in 
order to capture the impacts of heritage tourism 
on the state economy prior to the effects of 
COVID-19 on the tourism industry.

Similar to its 2013 study, Tourism Economics 
prepared a comprehensive model to quantify 
the impacts arising from spending by visitors 
to heritage sites in New Jersey.  The results of 
the updated study show the scope of heritage 
tourism’s impacts in 2019 in terms of direct visitor 
spending (including on-site spending at heritage 
sites and off-site spending at other businesses in 
the local community), as well as total economic 
impacts, including total GDP (gross domestic 
product), employment, labor income, and fiscal 
(tax) impacts. 
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SUMMARY FINDINGS

Heritage tourism generated a total 
GDP impact of $3.0 billion in 2019, 
representing more than 7% of the 
GDP impact of the entire New Jersey 
tourism industry.

Heritage tourism represents an integral part 
of the New Jersey economy. New Jersey has 
a rich history that includes Native American 
archaeological sites, agricultural and industrial 
buildings, museums, three centuries of residential 
buildings, schools and halls, parks, and theaters.  
While the heritage tourism industry promotes the 
state’s numerous historical destinations and opens 
New Jersey’s cultural doors to the public, it also 
plays an important economic role by generating 
spending by millions of visitors to these attractions.  
The spending of these visitors sustains thousands 
of jobs and generates millions in economic activity 
and state and local tax receipts.  

Detailed analysis – including a survey of heritage 
attractions in New Jersey, a survey of visitors to the 
state, mobile geolocation data for select heritage 
attractions, and government industry statistics – 
indicates that heritage tourism generated nearly 
10 million visits in 2019, resulting in $3.6 billion in 
visitor spending. The $3.6 billion in visitor spending 
resulted in direct GDP impacts of $1.5 billion. 

This direct GDP impact generates additional 
economic impacts as spending ripples through the 
state economy.  As shown in the accompanying 
table, heritage tourism generated a total statewide 
GDP impact of $3.0 billion in 2019, representing 
more than 7% of the GDP impact of the entire New 
Jersey tourism industry.  Heritage tourism’s GDP 
impact of $3.0 billion included $1.8 billion in labor 
income, supporting nearly 50,000 total jobs. 

Summary Economic Impacts of New 
Jersey Heritage Tourism in 2019 
($ millions and number of jobs)

Source: Tourism Economics      

Note: Totals may not sum due to rounding.      
Heritage tourism industry sales in New Jersey equals 
$3.6 billion while direct GDP measures $1.5 billion.  
GDP is less than sales because it measures only the 
locally produced value of goods and services con-
sumed by visitors.  This includes the local labor, capi-
tal depreciation, and profits of tourism-related com-
panies based in New Jersey.  The costs of imported 
goods (e.g., gasoline, food or retail goods) that come 
from out-of-state are excluded from the GDP calcula-
tion.  In addition, business profits from out-of-state 
companies are also excluded. 

Description Amount

Total visitor spending $3,566.2
On-site visitor spending $65.8
Off-site visitor spending $3,500.4

Total GDP impacts $3,044.9
Direct GDP $1,541.2
Indirect & induced GDP $1,503.7

Total labor income impacts $1,825.5
Direct Labor income $1,064.2
Indirect & induced labor income $761.3

Total employment impacts 49,600       
Direct jobs 36,166        
Indirect & induced jobs 13,434        
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The GDP impacts attributable to heritage tourism benefit a wide range of 
sectors throughout the state economy.

The $3.0 billion total GDP impact attributable to heritage tourism benefits a wide range of sectors 
through the spending of visitors in other sectors, the B2B supply chain, and the spending of labor 
income. 

The finance, insurance, and real estate sector was the most-impacted industry with a total GDP impact 
of nearly $600 million.  Food & beverage and lodging followed with $525 million and $372 million in 
total GDP impacts, respectively.

$0 $200 $400 $600

Finance, Insurance and Real Estate
Food & Beverage

Lodging
Retail Trade

Recreation and Entertainment
Business Services

Other Transport
Communications

Education and Health Care
Gasoline Stations

Construction and Utilities
Wholesale Trade

Manufacturing
Air Transport

Personal Services
Government

Agriculture, Fishing, Mining

Direct Indirect Induced

Economic Impacts of New Jersey Heritage Tourism (by Industry ) in 2019
($ millions)

Source: Tourism Economics      

Note: Totals may not sum due to rounding.      

In addition to generating significant GDP impacts, heritage tourism generated 
nearly $358 million in total state and local taxes in 2019. 

The economic impacts of heritage tourism previously outlined also generate significant fiscal (tax) 
impacts as economic spending cycles through state and local economies.  

In 2019, heritage tourism generated a total tax impact of $843 million, including $485 million in federal 
taxes and $358 million in state and local taxes. 

Fiscal (Tax) Impacts of New Jersey Heritage Tourism in 2019
($ millions)

Source: Tourism Economics      

Note: Totals may not sum due to rounding.      
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In 2019, heritage sites in New Jersey welcomed 9.9 million total visitors. These visitors spent an 
estimated $140.4 million on-site during their visits to heritage sites.

In addition to on-site spending during their visits to heritage sites, visitors also spent money at businesses 
and establishments in the local economy, including local restaurants, retailers, lodging establishments, 
and recreation/entertainment venues. Heritage site visitors spent a total of $3.5 billion at off-site business 
and establishments in 2019.

In 2019,  heritage site visitors in New Jersey spent a total of $3.6 billion, including $140.4 million in on-site 
spending and $3.5 billion in off-site spending.

HERITAGE SITE VISITOR SPENDING

HERITAGE TOURISM IMPACTS
SUMMARY ECONOMIC IMPACTS (2019)

SUMMARY DIRECT IMPACTS

$140.4M
On-Site Spending by 
Heritage Site Visitors 

in 2019

+ $3.5B
Off-Site Spending by 
Heritage Site Visitors 

in 2019

= $3.6B
Total Spending by 

Heritage Site Visitors 
in 2019
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The $3.6 billion in total spending by heritage site visitors generated  $1.5 billion in direct GDP (gross 
domestic product) and a total GDP impact of $3.0 billion.  The total GDP impact of $3.0 billion supported 
$1.8 billion in total labor income and nearly 50,000 total jobs and generated nearly $358 million in total 
state and local tax revenues.

$3.0 BILLION

TOTAL GDP IMPACTS
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Total GDP Impact of Heritage Tourism in 2019

SUMMARY ECONOMIC IMPACTS OF HERITAGE TOURISM 
IN 2019

In 2019, heritage tourism in New Jersey generated $3.6 billion in total visitor spending, including 
$140.4 million in on-site spending and $3.5 billion in off-site spending. This spending generated $3.0 
billion in total statewide GDP and supported approximately 50,000 total jobs throughout New Jersey 
in 2019. Heritage tourism's total GDP impact of $3.0 billion generated approximately $357.5 million  
in total state and local tax revenues.

$3.0B
Total 
GDP

Impact

$3.6B
Total Spending
by Heritage Site
Visitors in 2019

50,000
Total Jobs 
Generated 

$357.5M
Total 

State & Local
Tax Revenues



HERITAGE SITES
IN NEW JERSEY



New Jersey had a total of 1,615 historic sites in 2019.  Bergen County had the 
most heritage sites (233), representing 14% of the state total.

New Jersey has an outstanding collection of historic sites, many of which represent significant 
national and international landmarks.  Each year, tourists come to New Jersey to explore significant 
historic attractions that span the 18th, 19th, and 20th centuries.  

Based on data from the 2010 study, “New Jersey Heritage Tourism Inventory Analysis,” as well as 2019 
data from the US Census Bureau and the Bureau of Economic Analysis, Tourism Economics estimates 
that New Jersey has a total of 1,615 historic sites.

Every county throughout the state has a number of heritage sites, as shown in the accompanying 
table.  Bergen County has the most heritage sites (233) and represents 14% of the state total.  Essex 
County and Morris County follow with 10% and 7% of the state total, respectively. 

As noted in Tourism Economics’ 2013 economic impact analysis, it is important to note that not all of 
the sites included in the inventory analysis are in the same state of visitor readiness.  According to the 
2010 inventory study, heritage sites are defined as, “historically significant places in New Jersey that 
either currently offer (or potentially could offer) a meaningful visitor experience to help visitors better 
understand New Jersey’s history.”

HERITAGE SITES
IN NEW JERSEY
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Source: Tourism Economics       

New Jersey Heritage Sites
Number of Sites (by County) in 2019



SURVEY OF
HERITAGE SITES



New Jersey welcomed nearly 9.9 million heritage site visits in 2019.  Essex 
County had the most visits with more than 930,000, representing 9% of the 
state total.

The research team (in coordination with the New Jersey Historic Trust and the New Jersey Historical 
Commission (NJHC)) distributed a survey to NJHT and NJHC members.  The main purpose of the 
survey was to project annual levels of visitation, percentage of out-of-town visitors, and on-site retail 
sales at county and state levels.  The research team received a total of 62 survey responses, and 
countywide survey projections are outlined in the accompanying table.

Tourism Economics estimates that heritage sites welcomed nearly 9.9 million visits at New Jersey 
heritage sites in 2019.  Essex County had the most visits (more than 0.93 million), followed by Bergen 
County (0.87 million), Cape May (0.84 million), and Morris County (0.84 million).

SURVEY OF NEW JERSEY
HERITAGE SITES
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Source: Tourism Economics       

New Jersey Heritage Sites
Number of Visits (by County) in 2019



NEW JERSEY HERITAGE SITES
OUT-OF-TOWN VISITS (BY COUNTY) IN 2019

The 9.9 million total heritage site visits in 2019 included more than 4.4 million 
out-of-town visits and 5.4 million visits by local residents. 

An important goal of the survey was to determine the share of out-of-town heritage site visitors.  
This will indicate the share of heritage business attributable to tourism as well as provide a basis for 
calculating the off-site spending of out-of-town visitors.  As shown in the accompanying table, heritage 
sites in a number of counties (including Burlington, Camden, Cape May, and Salem) averaged more 
than 60% out-of-town visitors in 2019.  

As shown below, on average, approximately 45% of heritage site visits in New Jersey were by out-of-
town visitors in 2019.  Overall, the 9.9 million total heritage site visits in 2019 included more than 4.4 
million visits by out-of-town visitors and 5.4 million visits by local residents. 
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Visits to New Jersey Heritage Sites, by County (2019)
(number of visits)
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Source: Tourism Economics       



MOBILE
GEOLOCATION
DATA



Tourism Economics coordinated with New Jersey Historic Trust to select 20 heritage sites throughout 
New Jersey. The research team selected heritage sites based on their geographical locations, visitor 
readiness, and availability of data. For each site, the research team analyzed geolocation mobile data 
from Near (formerly UberMedia) to estimate visitation in 2015 and 2019.

As shown in the accompanying table, the majority of sites saw increased visitation between 2015 and 
2019.  Paterson Great Falls National Historical Park saw the highest growth rate in visitation, growing 
from approximately 175,000 visits in 2015 to 277,000 visits in 2019, representing a 12.2% annual 
growth between 2015 and 2019. Liberty State Park had the highest number of visits, with 4.1 million 
visits in 2015 and 4.8 million visits in 2019.

MOBILE GEOLOCATION DATA
NUMBER OF VISITS IN 2015 & 2019

Estimated Visits to Select New Jersey Heritage Sites (2015 and 2019)
(number of visits and percent change)
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Source: Tourism Economics   
Note: While the D&R Canal traverses multiple counties, the geolocation data was collected from a discrete location. 



In addition to utilizing the mobile geolocation data to estimate visitation in 2015 and 2019, Tourism 
Economics analyzed the shares of local and non-local visits at each site.  

As shown in the accompanying table, there is a wide range of local and non-local shares of visits 
across the selected sites.  Sites like Howell Farm Corn Maze and Monmouth Battlefield State Park 
have relatively high shares of local visits with 93% and 92%, respectively.  In comparison, sites like 
Cape May Lighthouse and Ellis Island, which naturally attract out-of-town visitors, had just 21% and 
34% local visits, respectively, in 2019.

Estimated Shares of Local and Non-Local Visits to Select New Jersey 
Heritage Sites (2019)
(number of visits, percent of visits, and number of miles)
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MOBILE GEOLOCATION DATA
LOCAL & NON-LOCAL VISITS

Source: Tourism Economics   
Note: While the D&R Canal traverses multiple counties, the geolocation data was collected from a discrete location. 



DIRECT
VISITOR
SPENDING
IMPACTS



On average, visitors spent $12.81 on-site while visiting heritage sites in 2019.

Heritage sites generate economic impacts as visitors spend money on-site at the heritage sites 
themselves and off-site at other businesses in the surrounding communities.  Based on data from 
survey respondents, the accompanying table summarizes average on-site visitor spending during trips 
to heritage sites. 

On average, each heritage site visitor spent $12.81 at heritage sites, including $4.16 on admissions, 
$4.20 on retail/food and beverage purchases, and $4.45 on other purchases. 

DIRECT VISITOR SPENDING
AVERAGE ON-SITE SPENDING
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Source: Tourism Economics       

New Jersey Heritage Sites
Average On-Site Visitor Spending (by County) in 2019



Local residents and out-of-town visitors spent a total of $140.4 million in on-site 
spending while visiting heritage sites in 2019.

Tourism Economics utilized survey response data from heritage sites and estimated shares of local 
and non-local visits based on mobile geolocation data to estimate spending by local residents and out-
of-town visitors. 

Based on the estimated number of visitors previously outlined, total on-site spending amounted to 
$140.4 million in 2019, as shown in the accompanying table.  This total of $140.4 million in on-site 
spending included $45.6 million in admissions, $46.1 million in retail/F&B purchases, and $48.7 
million in other purchases.  Local residents spent $74.6 million, and out-of-town visitors spent $65.8 
million.    
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Total On-Site Visitor Spending at New Jersey Heritage Sites (by County) in 2019
($ millions)

Source: Tourism Economics       
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DIRECT VISITOR SPENDING
TOTAL ON-SITE SPENDING



Heritage sites generated a total of $3.6 billion in on-site and off-site visitor 
spending in 2019.

In addition to spending money at heritage sites, visitors also spend money at business and 
establishments in the local communities surrounding historic sites.  For example, a family visiting a 
heritage site may have a meal at a local restaurant, shop at nearby general merchandise retailers, buy 
gas or refreshments at a gasoline station/convenience store, or spend the night at a neighborhood 
hotel/motel or short-term rental.  

Based on existing research from Tourism Economics, total tourism sales in New Jersey amounted 
to $46.4 billion in 2019.  The overnight leisure visitor market represented approximately 90% of total 
tourism sales, or $42.0 billion.  According to D.K. Shiflet & Associates’ 2019 New Jersey Overnight 
Leisure Visitor Profile, approximately 9% of overnight leisure visitors visited heritage sites during 
their trip. The 9% of overnight leisure visitors represents a slight decrease compared to D.K. Shiflet & 
Associates' 2012 study, which found that 10% of overnight leisure visitors visited heritage sites during 
their trip.  However, heritage site visitors in 2019 spent more, on average, per visit, resulting in higher 
total visitor spending in 2019 ($3.6 billion) compared to 2013 spending levels ($2.8 billion)

As shown in the accompanying table, Tourism Economics estimates that heritage site visitor spending 
amounted to nearly $3.6 billion.  Similar to Tourism Economics' 2013 study, the counties with the 
highest levels of heritage site visitor spending included Essex County ($324.2 million), Cape May 
County ($322.6 million), and Bergen County ($317.7 million).
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Source: Tourism Economics

New Jersey Heritage Sites
Total Visitor Spending (by County) in 2019

NEW JERSEY HERITAGE SITES
TOTAL VISITOR SPENDING



ECONOMIC
IMPACTS OF
HERITAGE SITES



The economic impacts of heritage tourism arise as visitors to heritage sites spend money 
in the local and statewide economies.  Direct heritage site tourism sales flow through the 
New Jersey economy, generating gross domestic product (GDP), jobs, wages, and taxes. The 
economic impacts attributable to direct spending by heritage site visitors were estimated 
using regional Input-Output (I-O) models based on customized IMPLAN (www.implan.com) 
models for the economy of the State of New Jersey. IMPLAN is recognized as an industry 
standard in local-level I-O models. 

An I-O model represents a profile of an economy by measuring the relationships among 
industries and consumers and produces estimates of the following components:

1. Direct impacts: Local operating investment and off-site visitor spending create direct 
economic value within a discrete group of sectors (e.g. recreation, transportation). This 
supports a relative proportion of spending, jobs, wages, and taxes within each sector. 

2. Indirect impacts: Each directly affected sector also purchases goods and services 
as inputs (e.g. food wholesalers, utilities) into production. These impacts are called 
indirect impacts. 

3. Induced impacts: Lastly, the induced impact is generated when employees whose 
wages are generated either directly or indirectly by off-site visitor spending and local 
operating investment, spend those wages in the local economy.

IMPLAN calculates three levels of impact - direct, indirect and induced - for a broad set of 
indicators. These include the following:

• Spending

• Household income (including wages & benefits) 

• Employment

• Federal Taxes

• State Taxes

• Local Taxes
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ECONOMIC IMPACT
METHODOLOGY RETAIL
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FOOD & BEVERAGE

LOCAL TRANSPORTATION

LODGING
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by visitor spending
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Suppliers’ own supply chains

Consumer spending out of
employees’ wages
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ECONOMIC IMPACT RESULTS
HERITAGE TOURISM GDP IMPACTS

Spending by heritage tourism visitors generated a total GDP impact of more 
than $3.0 billion in 2019.

The $3.6 billion in heritage tourism visitor spending generated $1.5 billion in direct GDP in the State 
of New Jersey in 2019.  Indirect and induced GDP impacts amounted to $730.4 million and $773.3 
million, respectively, resulting in a total statewide GDP impact of $3.0 billion in 2019. 

The finance, insurance, and real estate industry was the most-impacted industry with approximately 
$561.3 million in total GDP in New Jersey in 2019. Food & beverage and lodging followed with $525.0 
million and $371.8 million in total GDP, respectively.

Heritage Tourism GDP Impacts by Industry in 2019
($ millions)

Source: Tourism Economics
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$1.54B
Direct
GDP

+ $0.73B
Indirect

GDP

$0.78B
Induced

GDP

+ = $3.0B
Total GDP

Impact
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Heritage Tourism GDP Impacts by Industry in 2019
($ millions)

Source: Tourism Economics

Note: Totals may not sum due to rounding.  

Heritage tourism industry sales in New Jersey equals $3.6 billion while direct GDP measures $1.5 billion.  GDP 
is less than sales because it measures only the locally produced value of goods and services consumed by visi-
tors.  This includes the local labor, capital depreciation, and profits of tourism-related companies based in New 
Jersey.  The costs of imported goods (e.g., gasoline, food or retail goods) that come from out-of-state are ex-
cluded from the GDP calculation.  In addition, business profits from out-of-state companies are also excluded. 

NEW JERSEY HERITAGE TOURISM
GDP (GROSS DOMESTIC PRODUCT) IMPACTS IN 2019



ECONOMIC IMPACT RESULTS
HERITAGE TOURISM EMPLOYMENT IMPACTS

Spending by heritage tourism visitors generated a total employment impact of 
nearly 50,000 jobs throughout New Jersey in 2019.

Spending by heritage tourism visitors directly supported more than 36,000 full-time and part-time jobs 
throughout New Jersey in 2019. Indirect and induced impacts generated 6,000 indirect jobs and 7,000 
induced jobs, resulting in nearly 50,000 total jobs.

The food and beverage industry ranked first with 16,000 total jobs throughout New Jersey in 2019. The 
lodging and recreation and entertainment industries followed with approximately 8,000 jobs and 7,000 
jobs, respectively.

Heritage Tourism Employment Impacts by Industry in 2019
(number of part-time and full-time jobs)
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36,200
Direct
Jobs

+ 6,300
Indirect

Jobs

7,200
Induced

Jobs

+ = 49,600
Total 

Employment
Impact

NEW JERSEY HERITAGE TOURISM
EMPLOYMENT IMPACTS IN 2019
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Heritage Tourism Employment Impacts by Industry in 2019
(number of part-time and full-time jobs)

Source: Tourism Economics

Note: Totals may not sum due to rounding.  

Jobs include part-time and full-time jobs.

Source: Tourism Economics



ECONOMIC IMPACT RESULTS
HERITAGE TOURISM LABOR INCOME IMPACTS

Spending by heritage tourism visitors generated more than $1.8 billion in total 
labor income in New Jersey in 2019.

Heritage tourism visitor spending generated $1.0 billion in direct labor income, $378.7 million in 
indirect labor income, and $382.6 million in induced labor income, resulting in more than $1.8 billion in 
total labor income throughout New Jersey in 2019.

In 2019, the food and beverage industry was the most impacted industry in New Jersey with $413.9 
million in total labor income, including $361.8 million in direct labor income, $26.6 million in indirect 
labor income, and $25.5 million in induced labor income. 

Heritage Tourism Labor Income Impacts by Industry in 2019
($ millions)
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NEW JERSEY HERITAGE TOURISM
LABOR INCOME IMPACTS IN 2019
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Heritage Tourism Labor Income Impacts by Industry in 2019
($ millions)

Source: Tourism Economics

Note: Totals may not sum due to rounding.  

Source: Tourism Economics

$1.06B
Direct
Labor

Income

+ $0.38B
Indirect
Labor

Income

$0.38B
Induced

Labor
Income

+ = $1.83B
Total Labor

Income
Impact



Heritage tourism generated a total fiscal (tax) impact of $842.7 million in 2019.

The economic impacts of heritage tourism previously outlined also generated significant fiscal (tax) 
impacts as direct, indirect, and induced economic spending cycled through state and local economies.  
As shown in the accompanying table, heritage tourism generated $842.7 million in total taxes, 
including $485.2 million in federal taxes and $357.5 million in state and local taxes. 

FISCAL (TAX)
IMPACTS
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Source: Tourism Economics       

Fiscal (Tax) Impacts Attributable to Heritage Tourism (2019)
($ millions)



CONCLUSION



Heritage tourism generated a total GDP impact of $3.0 billion and $357.5 
million in state and local tax revenues throughout New Jersey in 2019.

In addition to promoting New Jersey’s rich history and cultural importance, heritage tourism also 
represents a key driver in New Jersey’s economy.  In 2019, heritage sites attracted nearly 10 million 
visits, resulting in $3.6 billion in visitor spending.  Heritage tourism generated $3.1 billion in total GDP 
impacts, including $1.8 billion in labor income, supporting nearly 50,000 jobs. The industry’s total GDP 
impact of $3.0 billion in 2019 represented more than 7% of the GDP impact of the entire New Jersey 
tourism industry. 

The economic impacts attributable to heritage tourism resulted in $842.7 million in taxes, including 
$485.2 million in federal taxes and $357.5 million in state and local taxes. 

CONCLUSION

 49 48 48

Summary Impacts Attributable to Heritage Tourism in 2019
(amounts as indicated)




