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- Voluntary donation program. 

- Next step in implementing recommendations 

from the 2018 NJ Wildlife Management Area 
User Survey Final Report.

- Geared toward non-license buying WMA 

users to generate revenue for fish and wildlife 

conservation efforts and allow more people in NJ 

to contribute.

- Program launches on November 23, 2021, with

a multi-media marketing campaign. 

Wildlife Habitat Supporter Program 



WMA Users

License Holders  =   59%

Non-License Holders =  41%

Percentage of respondents that purchased licenses 
over the past 12 months

Data from NJ Wildlife Management Area User Survey Final Report
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WMA Users Willingness-to-Pay

Data from NJ Wildlife Management Area User Survey Final Report
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Vermont Habitat Stamp (Voluntary)

2017: $100,000 revenue (92% of  donors were license buyers)

2018: $110,000 revenue (94% of  donors were license buyers)

2019: $134,000 revenue (9,600 donations received)

National WMA Permits & Voluntary Donation Structures
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ELS allows people to quickly and easily donate 
and receive a vinyl decal sticker for $25 or more.  
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All donors receive a Thank You letter 
and if  donating $25 or more, a vinyl decal sticker.



z WHS Program Marketing Campaign

Audience
Primary: Outdoor enthusiasts, constituents, conservationists
Secondary: New audiences of non-license holding users who 
have an interest in activities identified in the DFW Future 
Funding Alternatives report

Geographic: New Jersey

General Timeline
General Awareness: November 23 – November 27
Giving Tuesday: November 27 –December 1
EOY Giving: December 15 –31
Always On (search): January 1 – ~April 2022

Marketing platform allocations.

Facebook Ads

Google Search Ads

Drip Campaign
Video & Display Ads
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WHS Program Marketing Campaign

Promotional Email

Subject Line: Be a part of  fish and wildlife 

conservation in New Jersey!

General Awareness Creatives

1. Promo Email: Existing customers and new audience.
2. Banner Ads: On Division website prior to Giving Tuesday.
3. Division Webpage



z WHS Program Marketing Campaign

Digital Banner Ads
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WHS Program Marketing Campaign

Division Webpage


